
Opinion
2  monitor  May 11, 2006

Campus Comment > > > 

Opinion

 Offices are located in Room 5310 on campus, 43600 Mission Blvd., Fremont 94539-
5884. Call (510) 659-6075. Fax:  (510) 659-6076. E-mail:  monitor@ohlone.cc.ca.us

Opinions expressed in the Monitor are those of the respective authors and are not 
necessarily those of the staff, the college or the Associated Students of Ohlone College. 
Unsigned editorials reflect the majority view of staff members. Advertising material is 
printed herein for informational purposes and is not to be construed as an expression 
of endorsement or verification of such commercial ventures by the staff or college.

The Monitor is funded by the district, by the Associated Students of Ohlone College, 
and through advertising revenue.  

The Monitor is a member of the Associated Collegiate Press, Journalism Association of 
Community Colleges, Community College Journalism Association, California Newspaper 
Publishers Association, College Media Advisers and Society of Newspaper Design.

1986
1989
1992

Associated Collegiate Press /
National Scholastic Press Association

All American
1984
1987
1990

1985
1988
1991

Editor in chief:	  Jerome Engelberts
News editor:	  Anna Nemchuk
Opinion editor:	  Omer Ahmed
Features editor:	  Joyce Leung
Sports editor:	  Nick Zambrano
Photo editor:	  Mojhgan Mohtashimi
Investigative 
Reporter: 	  Sean G. Crawford
Staff writers:         Frankie Addiego, 
Naomi Balagot, Rahul Batra, Morgan 
Brinlee, Thomas Hsu, Ira Lazo, Chris 
Marshall, Danelle Meyer, Gabriel Vila
Ad Staff:	              Frankie Addiego
Photographers:     Wayne Chow, Je-
rome Engelberts, Rostislav Tsvetanov
Graphic Staff:        Wayne Chow, Jason 
Montalvo, Chirag Patel, Ying Yam
Ad manager:         Danelle Meyer
Adviser:	  Bill Parks
Printer:                   F-P Press 

Regional Pacemaker
1988

Journalism Association
of Community Colleges

First in General Excellence,
Northern California

Fall 1994
General Excellence

20042000 2005

“Who cares if they’re on campus; 
it’s not like you have to join.” 

“I think it gives us pressure 
between classes.”

“It’s okay… well, in 
a college setting.” 

“I don’t mind it as long as they 
don’t keep on pressuring me.”

“It’s okay to advertise on campus 
cause it’s your choice ultimately.”
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Your thoughts about on-campus recruiters?

The superhero movie: Hollywood’s latest muse

Campus military recruitment: Fall back, soldiers!

By Nick Zambrano
Sports editor

It was approximately 11:30 p.m. 
when I pulled into the parking lot 
of Union Landing. For two years I 
had been anticipating this day, June 
29, 2004. I was counting down the 
minutes until Century 25 opened 
its doors for the midnight screening 
of Spider-Man 2. My name is Nick 
Zambrano and I am a fan boy.

Back when I was a lad, I dreamt 
of my favorite comic book heroes 
being brought to life on the silver 
screen; to see Batman drive the Bat-
mobile in the streets of Gotham City, 
Spider-Man web-swing through the 
New York skyline and Superman 
battle Lex Luthor. Oh man, I was 

drooling just at the thought of the 
live action superhero goodness. 
Eventually, Hollywood would 
grant my wish in one big package. 
Spider-Man, The Hulk, Daredevil, 
Batman Begins and X-Men, all 
within a period of five years.

As excited as I was to see my 
favorite comic books get adapted 
into movies, the geek in me was still 
disappointed. In typical fashion, 
Hollywood has twisted the mythol-
ogy behind the characters to make 
a bigger profit. Spider-Man had 
organic web shooters, the Hulk was 
a softy and Daredevil was not  as 
lame as Ben Affleck portrayed him 
to be. Every fan boy would agree 
with me that these moves were ut-
terly repulsive. What happened to 

staying true to the source material? 
Oops, they had done it again. 

Hollywood exploited and dried up 
yet another genre. They have done 
this with the likes of novels (Friday 
Night Lights, The Da Vinci Code) 
pointless sequels, (The Sandlot 2, 
Big Momma’s House 2) and remake 
after remake after remake. Now 
comic book adaptations are the 
new muse of Hollywood, which 
means we might possibly see a 
movie for every comic book made 
including spin-offs. Ready or not 
my fellow fan boys, our beloved 
movies will eventually go the way 
of Jean Claude Van Damme and 
Old Yeller.

Marvel Comics has already 
signed production contracts with 

many different studios to produce a 
number of films. By 2012, we could 
have another Captain America 
movie, along with Iron Man, Thor, 
a Hulk sequel, Hawkeye, The Black 
Panther, Nick Fury, Wolverine, 
Magneto and Ant-Man, yes, I said 
it, Ant-Man is getting a movie. DC 
Comics is also busting out the big 
guns; a Wonder Woman project is 
in the works along with a possible 
Aquaman feature.

We should have come to expect 
this from Hollywood. They will 
milk this new muse for all its worth, 
until they find another muse to 
suck dry. The comic book industry 
will also be hurt in the process, 
the money they pump into these 
make-or-break projects could be 

lost forever because of poor perfor-
mances at the box office. Everyone 
is at a risk here. 

Between now and the end of 
June we have two more adaptations 
hitting the movie houses, X-Men 
3: The Last Stand and Superman 
Returns. Both of these films have 
high expectations and a strong his-
tory; it should be pretty impossible 
to mess them up. But after this, 
Hollywood do us all a big favor; 
try to come up with something 
original and something that isn’t 
borrowed. How hard is it to come 
up with something new and fresh 
that no one is ever seen before. It’s 
the job of a writer to come up with 
something inventive and, if it takes 
time, it takes time. Just do it.

By Jerome Engelberts
Editor-in-cheif

As anybody who comes to cam-
pus more than sporadically will 
have noticed: military recruiters 
are walking around and talking 
to people about joining the great 
uniformed masses and potentially 
going to Iraq to help with the eh...

what's it called nowadays? War? 
Conflict? Unrest? Unfortunate 
misunderstanding about whose oil 
it really is?

Opinions on whether or not 
these people should be allowed on 
campus, let alone be allowed to 
actively recruit, are widely diver-
gent. Disallowing their presence on 
campus can affect our federal fund-
ing. In other words: in a time where 
educational budgets are already 

under fire (pun intended) from the 
powers that be, we are also being 
subjected to military recruitment 
under threat of having our funding 
cut. Whether or not Ohlone as an 
educational entity would prefer to 
decline is apparently not really a 
matter of choice or principal. Good 
thing we’re out there in the Middle 
East fighting those people who “just 
don’t like our freedom ”.

Personally,  I feel pretty strongly 

about keeping the military recruiters 
(or any recruiters, for that matter) 
off campus and in the free speech 
area in front of the stairs, if only 
to point out that Ohlone College 
doesn't necessarily endorse their 
activities. The Supreme Court does 
not agree, however:

Chief Justice John Roberts, 
writing for the court, said that 
the campus visits are an effec-
tive military recruiting tool. “A 

military recruiter’s mere presence 
on campus does not violate a law 
school’s right to associate, regard-
less of how repugnant the law school 
considers the recruiter’s message,” 
he wrote.

In addition, justices said that 
Congress could directly demand 
military access on campus, even 
without the threat of losing federal 
money.
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